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The 21st century is the era when the economic globalization is developing 
comprehensively, the development of service globalization is developing rapidly 
worldwide, and the service becomes the important form of production labor in 
developed market economy and the service industry will also become the first 
industry in the world as well as the important driving force to facilitate the sustainable 
development of the economy. As the core issue of enterprises’ internationalized 
strategies, the choice of international market entry mode for enterprise gets more and 
more attention from enormous scholars and has become the frontier issue of theories 
and practices from multinational companies.  
As emerging developing country, China’s service level is lower and there are 
enormous trades deficits in service trades, especially there are big gaps with 
developed countries in terms of knowledge-intensive and technology-intensive service 
industries and the international competitiveness is not strong. However, with China 
entering into WTO, the domestic service market in China has been evolving into the 
world market competed fiercely by multinational companies, and it is a indisputable 
fact that domestic services receive the fierce international competition in the local 
area. In long-term perspective, China’s service industry must sufficiently focus on two 
kinds of resources and the two markets home and abroad and then adapt to the 
requirements of international competition which become more and more fierce. 
Therefore, it has very significant realistic meaning to deeply research the international 
current state and international competitiveness of China’s service industry and explore 
the enter modes for China’s service industry.  
This paper treats the choice of international market entry modes as core, firstly, it 
makes general explanations to the related theories about the international market entry 















It analyzes the necessity that China's service industry gets access into the international 
market and concludes the model of international market entry modes for service 
industry based on analyzing the type, internal characteristics and impact factors that 
service industry gets access to the international market; then, the paper analyzes the 
internationalized state of China’s service industry; finally, based on the previous 
qualitative and quantitative analysis and comparison analysis, analyzes the issue that 
how to choose the international market entry mode for China’s service industry, firstly 
it analyzes the international competitiveness of China’s service industry and then 
combining the previously established model of international market entry modes for 
service industries and  the internationalized state of China’s service industry , 
proposes suggestions for optional pattern that China’s service industries get access 
into international market.  
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第一章  前言 





起来的‘灰泥’（mortar）”[1] 。据 2007 年 WTO 的初步估计数据显示，世界服务


































第一章  前言 
 2  
调服务业的重要性，对于服务业的发展目标也做了较为详尽的规划，“十一五”
时期服务业发展的主要目标是：到 2010 年，服务业增加值占国内生产总值的比
重比 2005 年提高 3个百分点，服务业从业人员占全社会从业人员的比重比 2005





口径统计，不含政府服务，下同）进出口总额为 3044.5 亿美元，比 2007 年增长
21.3％，增幅回落 9.6 个百分点。据世界贸易组织（WTO）3 月 23 日发布的 2008
年世界贸易状况和 2009 年前景展望报告，2008 年世界服务贸易进出口总额为
72000 亿美元，比 2007 年增长 11%，增幅比上年下降 6 个百分点。其中，出口
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